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CHARACTERISTIC 

Generation Baby Boomers Generation X Generation Y/ Millennials 

Date of Birth Born 1946-1964  
  

Born 1965-1976 
  

Born 1977 – 1998 
  

Market Size       

Size of US Population 

Income 

Relationship to Technology       

Relationship to Family & 
Friends 

    

Relationship to Work & 
Workplace 

    

Media Preferences (Be 
specific) 

Add’l Characteristic 

Add’l Characteristic 

Fill in the form…each 
“Characteristic” for “Generation” 
using SECONDARY REFERENCE Data. 
This Data must be reliable. 



 Compare – Similarities between 
Generations 

 Contrast – Points-of-Difference 
◦ Things that make the group a group 

 

 MEDIA USE 
◦ Group Interest in… 

◦ Group Use of… 

 

 USE EXTERNAL SOURCES 
◦ Reliable References must be used. No 
Opinions. 

 

NEXT DO THESE THINGS… 



FOR DEMONSTRATION PURPOSES ONLY 



FOR DEMONSTRATION PURPOSES ONLY 



PART TWO 
 Find THREE Companies/Organizations That 

Use ONE OR MORE of the Following… 
 

 Audio/music sharing 

 Blogs 

 Online Gaming 

 Photo sharing 

 Podcasts 

 Social Networking 

 Social News Sites 

 Video sharing 

 Virtual worlds 

 Wikis 

 Other examples that you may discover… 
 



 Indentify the Company and Location You 
Are Referencing… 

 

 SPECIFICALLY and in Detail Describe the 
Product/Service of the Company 

 

 In Detail…Describe the Social/Electronic 
Tools Used to Market the Product/Service 

 

 EVALUATE the Tools and Their Use and 
CONNECT Back to Findings From Q1 



Success… 
 Use the Forms Provided 

 
 Do RESEARCH 

 
 Answer the “HOW DO YOU KNOW” Questions 

 
 ELIMINATE…DO NOT USE…FORGET ABOUT 

IT…NO PERSONAL OPINIONS 
 

 IF YOU CANNOT PROVE IT, DON’T SAY IT!!! 
 

 Be ON TIME…HIT THE DEADLINE 
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- END - 


